
Resort	Campaigns	January/February	2016	

335,000	Past	Guests	but	Room	Nights,	Revenue	and	ADR	all	dipped	slightly	2015	v	2014.	Aggressive	campaigns	run	in	January	and	February.	

Results	at	End	of	February	2016	compared	to	January/February	2015:	Room	Nights	+11%,	Revenue	+27%	ALOS	+0.5	days	and	ADR	+$42.	

	

48 Hours Only: Save Up To 25% Off 
Drop Date: 22/01/2016	 Unique Opens: 44,826	 Enterprise Room Revenue: 	 US$69,453	
End Date:  31/07/2016 	 Unique Open Rate: 25%	 Property Room Revenue:	 US$28,916	
Sent:        186,770  	 Unique Click Events: 5,072	 Enterprise Revenue per email:	 US$0.39	
Received:  177,859	 Unique Click to Open: 13%	 Property Revenue per email:	 US$0.16	

 
48 Hours Only: Save Up To 25% Off 
Drop Date: 25/01/2016	 Unique Opens: 36,751	 Enterprise Room Revenue: 	 US$59,208	
End Date:  31/07/2016 	 Unique Open Rate: 21%	 Property Room Revenue:	 US$28,379	
Sent:        186,755  	 Unique Click Events: 3,804	 Enterprise Revenue per email:	 US$0.33	
Received:  177,520	 Unique Click to Open: 11%	 Property Revenue per email:	 US$0.16	

	
	

Buy One Room Get One Free Room PLUS Breakfast	
Drop Date: 15/02/2016	 Unique Opens: 42,785	 Enterprise Room Revenue: 	 US$840,086	
End Date:  11/09/2016 	 Unique Open Rate: 26%	 Property Room Revenue:	 US$788,309	
Sent:        171,742  	 Unique Click Events: 4,821	 Enterprise Revenue per email:	 US$3.24	
Received:  164,049	 Unique Click to Open: 11%	 Property Revenue per email:	 US$3.14	
	 	 	 	
Last Chance: Buy One Room Get One Free Room PLUS Breakfast	
Drop Date: 19/02/2016	 Unique Opens: 34,797	 Enterprise Room Revenue: 	 US$533,588	
End Date:  11/09/2016 	 Unique Open Rate: 21%	 Property Room Revenue:	 US$516,603	
Sent:        171,410  	 Unique Click Events: 2,914	 Enterprise Revenue per email:	 US$5.12	
Received:  164,539	 Unique Click to Open: 8%	 Property Revenue per email:	 US$4.81	
	

	



		


